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Assignment Brief: Explore the effects of selfies on young people. 

 

Task 1: Rank the following titles in order of how useful you think the articles might be for addressing 
this brief.  

1 = appears most useful / 5 = appears least useful 

Young consumers in the digital age: The selfie effect  

Attitudes toward selfie taking in school-going adolescents: An exploratory study  

Selfies and personality: Who posts self-portrait photographs?  

From ‘Selfies’ to breaking tweets: How journalists negotiate personal and professional identity 
on social media 

 

“Likes” as social rewards: Their role in online social comparison and decisions to like other 
people’s selfies 

 

 

 

Task 2: Find out as many things as you can about this article in 2 minutes: 
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Task 3: Put the initials of your section next to the question(s) that you think could be answered using 
your section of the article. 

e.g. What type of questionnaire was used to conduct the research? R 

How are the key terms used in this study defined?  

What are the limitations of the way this study was carried out?  

Overall, what facts did you learn about selfies and their effects?  

What future studies would be needed to build on this research?  

Is there evidence of any potential bias in the article?  

Why was this study necessary?  

How was the study conducted?  

What are the strengths of the way the study was conducted?  

How many students actively took part in the study?  

Who appears to take more selfies: male or female students?  

How many students admitted feeling like they are ‘addicted’ to taking selfies?  

What are the implications of the data collected by the study?  

 

 

Student Task: What information can usually be found in each section of a journal article? 

Section of the paper What this section includes 
Introduction  

Methodology  

Results  

Discussion  
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Task 4: Introducing the text to others. 

Conclusions from a range of ‘selfie’ research 
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